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Standard Outfits 




In the 1970’s America became infatuated with the 
printed t-shirt. Although the original printed T was created 
sometime in the 1950’s the popular culture did not wear them 
everywhere everyday all the time. People used to wear a t- 
shirt as an undergarment to soak up sweat. The rampant drug 
use and casual attitude of the 1960’s counter culture became 
main stream and commercialized in the 1970’s. So giant cor¬ 
porations were “letting it all hang out”. One of the industries 
to come out of this casual attitude was the silk screen print¬ 
ed t-shirt, and one of the giants of this movement was Velva 
Sheen. 


At the peak of production they had three warehouses 
at their plant in Fairfax Ohio running 24 hours a day 7 days a 
week. One plant had 15 to 20 automatic silk screen machines 
endlessly churning out Disney Mickey Mouse shirts 24 hours a 
day. At three in the morning on any given day there was some 
nameless worker pulling shirts off the platen and putting them 
on a cart to be wheeled to the warehouse. These people cursed 
like sailors and laughed and cried while the Sheen rolled on. 
It was no fantasy land but money was to be made. 

The kernel of the sales force was the Velva Sheen 
Mascot Sample Book. Salesmen would show up armed with 
the book at hand to colleges, or large high schools. Basically 
the customer would pick out a mascot for the school, say a lion 
and a lettering style, say block. The salesman would write up 






the order, send it to the 
plant where a nameless 
production artist would 
assemble the fore men¬ 
tioned items. If the art for 
approval box was checked 
on the order sheet they 
would send a copy of the 
final art to the customer 
to approve. On simple 
designs they would go 
straight to the film room. 
Where a transparent film 
was shot from the paper, 
the film was given back to 
the artist who added crop 
marks and codes. Then it 
went to the screen room 
where it was made into 
a silk screen on a large 
vacuum table. The screen 
would go to the press, 
then the shirts would 
ship. Usually in about two 
weeks. 


After 200 gagil- 
lion shirts were made, the 
brand was sold, and con¬ 
solidated and the plant 
at Fairfax was shut down, 
leaving 3000 nameless 
people out to wonder the 
streets. 


With this book an 
empire was created flour¬ 
ished and was dashed. 
That is a lot of power for a 
few sheets of paper. Vin¬ 
tage Velva Sheen shirts 
are sought by collectors. 



This was made 

BEFORE THE 
STANDARD BOOK 
CAME OUT 





Mickiza- 

TION WAS 
RAMPANT 
DURING THE 

80s 


This is Owl 
0-2 FROM 
page 36 


A LOT OF 
DESIGNS 
WERE CUS¬ 
TOM MADE 
FOR SPECIAL 
EVENTS 
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This multi color design was cus¬ 
tomized BY CHANGING THE WHITE 
PLATE THUS MAKING A MULTI COLOR 
DESIGN FOR THE COST OF A ONE COLOR 




This shirt was made with 
MASCOT T-7 ON PAGE 37 



Outlined type on 

A CIRCLE 

Pretty standard 

LAYOUT 



This vertical 

ARCHED LETTERING 

is either Vital 
Laser Type or 

HAND CUT OUT OF 
RUBILITH. RUBILITH 
WAS A RED FILM 
USED FOR COLOR 
SEPARATIONS 

















VELVA SHEEN FONT SELECTION 

This was ALL the fonts available, 
any other faces were created by hand. 


BLOCK 

fflminnuiiM B3Bi 

MACHINE 

HOBO 


H0TD06 

SERIF 


StuoA Scnifet 


Casual Sotipt 

Cooper Black 
VITAL LASER TYPE 


* NEED OTHER FONTS? TOUGH COOKIES! 
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A 


-Velva Sheen 

Mfg. Co. 



LOTS OF DISAPPOINTED KIDS HAD 












































-Velva Sheen 



* B-46 THIS BEAR HAS A THING FOR B-49 
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Velva »nccii 

Mfg.Co. 



page 3 


* B-71 the Fighting Beers? 































Velva Sheen 

Mfg.Co. 



* B-88 Badge-Tude! 
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Velva Sheen 

Mfg.Co. 



* C-1 Stompy the Cardinal 


* C-40 Nutty! 
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c 


Welva !Miceu 

Mfg.Co. 



* C-48 IS POINTING AT THE CIRCLE OF KIDS, WHY ARE THEY IN A CIRCLE? 
DOES THIS REPRESENT STONE HENGE? Is THIS A SECRET MESSAGE? 
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Velva Sheen 

Mfg.Co. 






























D 


weiva 

Mffg.Co. 
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* D-39 THIS DOLPHIN IS EATING A HOLE PUNCH HOLE! 


* D-46 this Dragon could do some sit ups! 
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Daae 11 


* E-33 THIS GUY JUST LOOKS DlSSAPOINTED IN YOU! 
* E-4 THIS EAGLE IS GIVIN' E-6 THE BUSINESS! 
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Velva. 5»hecn 
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Vclva Sheen 

Nfg.Co. 


























Velva Sheen 

Mfg.Co. 



























Velvii v>ltcen 

Nfg.Co. 



* h-30 BoJack Horseman?? 









































































Velva Sheen 

Mfg.Co. 



* We don’t condone anything on this page! but must 

INCLUDE IT FOR HISTORICAL ACCURACY 
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Daae 19 


* This one Either! Shame on you people of the 70’s! 
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Velva ^heen 

Mfg.Co. 
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Velva J»lieen 

Mfg.Co. 



* How MANY VERSIONS OF THIS DRAWING ARE IN THIS BOOK? 
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Velva Sheen 

Mfg.Co. 


































wciva aneen 

Mfg.Co. 


































Velva Sheen 
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* Who ate my yogurt! i 




































Velva ?»hcen 

Mfg.Co. 
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Velva Sheen 

Mfg.Co. 



* P-16 I AM A PIRATE SEE, NOT A FELLA ASSOCIATED 

with a National park, Keep On a Movin! 
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Vclva Sheen 



nano 0 Q 


* P-60 These guys are NOT motivated to play hard! 
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Vclva Sheen 

Mfg.Co. 


























































* What is up with my pants! 


R-40 
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Velva Sheen 

Mfg.Co. 
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Velva ^Ixeen 

v Mfg.Co. 














































Velva $heen 

Mfg.Co. 






































Vclva ^lieeu 

Mfg.Co. 








































































* I LIKE THE CONTRAST HERE ! 
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Vclva Sheen 

Mfg.Co. 



46 
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Dane* 3Q 
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Velva Sheen 

Mfg.Co. 



DflQA 40 
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page 4 
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Music 


Velva Sheen 

Mfg.Co. 



page 42 
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B 


Sports 


Velva ^Ireeii 

Mfg.Co. 



o 


page 44 
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Sports 


F 


-Velva v^JUeeu 

Mfg.Co. 



page 45 
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Gymnastics 


Velva Miccu 

Mfg.Co. 


(Flip 
Gymnastics 























































Sports 


Velva Sheen 

mg. Co. 
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Daae 47 
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Sports 


Velva Sheen 

Mfg.Co. 
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Sports 


Velva Sheen 

Mfg.Co. 
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Vclva Sheen 

Mfg.Co. 



CAMP MERIDALE 


DESIGN IDEAS 

On the preceeding 50 pages we have presented hundreds upon hundreds of 
popular mascot designs to give you a truly broad selection to meet your 
specific needs. Hopefully you have found the one you want to ‘represent’ 
your group. 

Now here are some suggested ways to combine the mascot you have chosen 
with one of our lettering styles to give you a ‘total design ’...to give your 
printed sportswear order a quality, 'professional' look. 

(Notice that some of these design ideas need no mascot at all. Just type and 
graphics. Such designs can look very “up-to-date” on many of the attractive 
items in your Velva Sheen sportswear catalog). 



w EUmgntarg 


WEST 
VIRGINIA 


at, 


I 


* 


LET’S GET MUSICAL ! 

r | C 


ANNAIIAI.K 1'AllK SC1IOOI. 








EAGLES 


CHINO VALLEY 

UN-473 



OAK PARK, MICHIGAN 

UN-469 


Iwipirapofl 




o/r^mXo 


TRAVERSE CITY, Ml. 



nut.cheoSoS 


Community 

College 


* 




UN-474 



SHAWNEE ELEM. 

UN-475 


e&WRT 

sv#%l 


C ' * I 



CA-38 


Camp 

3ackiwM 
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Vclva Sheen 

Mfg.Co. 



LAST MINUTE ADDITIONS 

The mascot/designs illustrated here are so nm that we were unable to include 
them in the preceeding 50 pages. These designs are so ‘strong’, however, that 
we wanted you to see them. 

Feel free to use this art exactly as shown, or modify and ‘personalize’ it to suit 
your needs. 





w 


Vermilion 



TRINITY LAKE 



^ Davis 

RT-167 

PR-13 


full of spice 
and everything nice 
in 

CHICAGO 


Camp Skyline Ranch 



MENTONE ALABAMA 



LAKE CHAMPLAIN 

RT-183 
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THE UNCEREMONIOUS END OF AN ERA 

Apparel maker Brazos to close plant in Fairfax 

Post staff report 

“Brazos Sportswear Inc. will close its Fairfax 
plant as part of company-wide restructuring 
designed to eliminate excess capacity, it said 
Monday. 

The Velva Sheen plant in Fairfax will close be¬ 
tween Feb. 1 and Feb. 14, the company said 
in a letter to Flamilton County officials. 

The fate of the 129 workers at the former 
Velva Sheen plant is to be negotiated with 
their union, Brazos officials said. Those ne¬ 
gotiations are expected to begin within days. 
Employees at the Fairfax plant are represented 
by the Union of Needle Trades, Industrial and 
Textile Employees. Union officials could not be 
reached for comment Monday.” 
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Although this book is a collection of countless 
artists hands over various points in time, the mascots 
on these selected pages all seem to been drawn by the 
same hand. The line wieghts, extra details, the fact 
they are all disembodied head and “pie eye” eyes seem 
to suggest a specific asthetic. 

The “pie eye” was used heavily by Mickey mouse 
and early cartoons in the 1920’s and was phased out 
over all by the 1950’s replaced by the black circle eye. 
The “pie eye” Mickey made a return in the 1990’s with 
the Mickey and Co. style guide, and was used on vin¬ 
tage looking flags, and other various gift store products. 
Some alternative artists of the 1970’s like R.Crumb 
revived the “pie eye” in alternative comics. 

These icons also make up good t-shirts. The 
simplification a of the shape makes them fill up th 12” 
by 12” square of printable area in a silk screen. They 
also allow space for type to be circled around them and 
under them without losing details from a distance. So 
these heads stand the test of time. 
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